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Getting the Most
From Today’s Workshop

(" N

Write down 2-3 learning points
that you will begin putting into
action within the next two
weeks. Then — follow through.

. /

.Ihpﬂnﬂﬂ-e[:hn[]lngies Twitter: @jostumpner @topfloortech



Agenda

1. Remarketing Basics

2. Targeting Strategies

3. Measuring Performance
4. Display Network Tips

5. On The Horizon

6. Q& A
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Remarketing Basics
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==

Remarketing Basics

96%

of people visit a website and leave
without completing the actions
marketers want them to take
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Remarketing Basics

PROSPECT PROSPECT PROSPECT YOUR AD ON
IS TRACKED LEAVES OTHER SITES

PROSPECT RETURNS TO YOUR SITE
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Remarketing Example

(1 www.musiciansfriend.com/guitars/gibson-les-paul-swamp-ash-studio-electric-guitar
Log In | Email Updates | Gift Certificates | Track Order | Contact Us | Feedback [+] | Shipping To:

D IO
"@{? MUSI_EIﬂﬂSF{!Pﬂﬂ e e s [ T — e

| My Cart(0)»

Shop Deal Center m Resources

Guitars Amps/Effects Bass Drums Keyboards Live Sound Recording DJ/Lighting Band/Orchestra Books/Videos Accessories

CALL UR CLICK NITH CODE w OFFER EADS 10721 “EXCLUSIONS MAY APRLY FRETiglllzlnNaE nglgrn;gES?p%vreEeR szs

Home > Guitars > Electric Guitars > Solid Body Electric Guitars A Alerts u:—JI Print

Gibson Les Paul Swamp Ash Studio Electric Guitar Natural Satin Buy: ([0 Used

34 Reviews | Write a Review

sKu #517513000091000 [ Want Love oOwn

MSRP: ......... $2,119.00 & New

Your Savings: . .. -$800.00 8 Top Rated
On Sale Today. ... -$199.01

Free Shipping on Orders over $25 Y Top Seller
(== Flexible Financing
SalePrice:  $4.1199° | @ Price Matc
Satisfaction
Y Guarantee

1 Used From $974.39

Qty:| 1 | nStock & Ready To Ship

+ Add To Cart + Add to Wishlist

TﬂpHUﬂﬂbChnUlﬂgies Twitter: @jostumpner @topfloortech



Remarketing Examples

D espn.go.com/mib/scoreboard

EDITIONS: USA DEPORTES More ¥ CITIE: ALLAS NGELES ~ NEW YORK Sign In

=i MLB Scoreboard
myESeFi Nl [QUEEN NBA  NHL  NCAAFB NCAABB NASCAR SOCCER  MORE S| ON BASEBALL

Tigers Have Ace, but Giants Are Resilient

By TYLER KEPNER

YUU Tllbe Q  Browse Movies | Upload ! topfloorppc

Alice in chains - Sea of sorrow (Live 1991)

Danielinchains87 o Subscribe

Register

10 Coaches Who Could Be Bracing for Bad News

MLB Home Scores v i Stats Teams~ Players Trans|

X Farrell Introduced as New Red Sox Manager
kely be the favorites 12:18 PM ET

bit of getting hits

ON THE RUN BLOG
Mile 1. 1fway There Ozzie Guillen Fired as Marlins' Manager

22 minutes ago

York City Marathon ahead of the

Nou a4 raca Todaw-thahalficgy

Advertisement

(73] !

[ www.badgeunlock.com/foursquare-badge-list/

. JUAITIJGaiill I
Active Badges SAN FRANCISCO | OCTOBER 28-30

click on badge image for details

& Like

Uploaded by Danielinchains87 on Sep 3, 2008
Alice in chains playing Sea of sorrow in 1991

® Addto | Share | M

TﬂpHﬂﬂﬂbCh"ﬂlOgies Twitter: @jostumpner @topfloortech




YouTube Remarketing Example

D (Full Album) Buckethead - x v & Tick » Top Floor Technolc % Y Account: DoMore Truck ¢ x A a4 Overview - Google Analyt: X Y G| Video Campaign Manage: X% Y New Industrial Vacuum Ec %
\ \ \
€« C A | [) www.youtube.com/watch?v=j7xYtyJGQHU &la =

-

* Help improve YouTube - Take our survey x =

You Tuhe Q Upload ~ TopFloorPPC IsSuperCool | 0 v

AdChoices[>

n

JIDE NEW - ¥
Track listin

description

Grow your
subscription
business
with Zuora

mpexchonge

Rush - Signals (Full Album) 1982

m_|

TopFloor * Maximize Your ROI

SEO, PPC, Web Development & Brand Consulting Agensss by Google
- -
: ¥}

|

187,314 FEATURED

(Full Album) Buckethead - Pepper's
Ghost

(Full Album) Buckethead - Population Override

polipoli8 - 846 videos 1.003
y )
£ m Subscribe 1,099 PYE T

i Like P About Share Add to it |~

(Full Album) Buckethead -
Bucketheadland

“Un 1

(Full Album) Buckethead - Somewhere
Over the Slaughterhouse

Al

Published on Apr 18, 2013
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Examples of Various Remarketing Ads

The Static REQUEST A QUOTE (3)
0" } Mixer Experts EMP THlA
l— Corporation

View Our
Services

| REQUEST A QUOTE > |/

#1 CHOICE

among HVAC Engineers and Contractors

GUARANTEED
TO STAY
WHITE FOR
A LIFETIME

Miller Plastic Products Inc. view our
Custom Plastic Machining & Fabrication TRUCKS

800.837.9711

SuperProductsllic.com

GCOODWAY GET A FREE QUOTE »»
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Targeting Strategies
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Targeting Strategies

[Audience Range ] [Google Content Network Solutions }

%] Keyword Contextual Targeting

Huge Reach..and Relevancy

Pick your Environment : Placement Targeting

Interest Category Marketing

Close Known Pros , ’;?"‘ Remarketing
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Targeting Strategies

TopFloorlechnologies

Topic
‘ Targeting

\ Interest Placement
Keyword . Targeting
Contextual Categories Endemic
Targeting placements

o) Product terms

O

o

[

S Keyword

g Contextual -

2 \ Targeting DISPIay

3 Brand terms Campaign
Optimizer

Remarketing
Homepage
Remarketin

Search Landing

Page
Remarketmg
Product pages

Remarketin
Abandoned
shopping cart |

Cost per acquisition
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Targeting Strategies — Topic or Contextual

[ www.caranddriver.com

ey

Rl

2014 GMC Sierra Denali Photos
and Info: Packing a Corvette-
Derived 420-hp V-8 »

10:32 am EDT o -
Comments
by Justin Berkowitz ‘E

Name That Shifter, No. 130 »

05:17 pm EDT commens [E]

by Car and Driver

NHTSA Looking Into Possible
Ford F-150 EcoBoost V-6
Acceleration Woes, Report Says
»

04:31 pm EDT T
by Alexander Stoklosa E

Livin’ Large: 2014 Fiat 500L
Starts at S19,900 »

02:49 pm EDT ST
& Comments [

Four-Hundred and How Many
Horses? Chevrolet Finally
Announces 2014 Corvette
Stingray’s Power Figures »

02:40 pm EDT Comments [[E]

by Alexander Stoklosa

EOC

oOST @"’*“- You may
CHALLENGE

VEHICLES REVIEWS

2014 Chevrolet Silverado 1500 5.3L Crew Cab Tested >
Staying true Chevy blue to the classic pickup recipe.

Spied: 2015 BMW My
The remaking of an icon.

NEWS

be able to spend less on gas o =
and more on fun. g AKE THE CHALLENGE »

__ Salesforce \/ Dovico w4 Basecamp WordPress {5} Whois Lookup & Do... ¢ Domain Owner Rackspace B Sucuri Security —Pr... [ Google Testing Cent... [ Kick Ag

VIDEO  FEATURES BUYER'SGUIDE SUBSCRBE b L

Make [=) @SS ) 6O

CAR AND DRIVER VIDEO

R sy oy~ B —

B e
As close as it gets to a no-compromise
convertible supercar. »

@ The Making of an
Automotive-Action
Sequence

We explore an action-packed
scene from Fast & Furious 6. +

Tested: 2013 Toyota Prius V
R Gy

TopFoorfechnologies
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L
Targeting Strategies — Affinity Segments

AVAILABLE SEGMENTS

Green living enthusiasts
Foodies
Cooking Enthusiasts

= 30 minute chefs

= Aspiring chefs
Shutterbugs
Savvy Parents

Points of Passion

Pet lovers
= Doglovers
= Catlovers
Do-it-yourselfers
Auto enthusiasts
= Motorcyde enthusiasts
= Performance & Luxury
vehicle enthusiasts

Fashionistas

Beauty Mavens

Home decor enthusiasts
Technophiles

Night life enthusiasts
Political junkies

Fast food cravers

And Investors

e
Active Lifestyle

TopFloorlechnologies

Sports fans

= American Football
fans
Basketball fans
Soccer enthusiasts
Baseball fans
Hockey fans
Gold enthusiasts
Tennis enthusiasts

Racquetball
enthusiasts
Winter sports
enthusiasts

Swimming enthusiasts
Boating & sailing
enthusiasts

Bargain Hunters
Luxury shoppers
Value shoppers

Auto Enthusiasts
Motorcycle enthusiasts
Performance & Luxury
vehicle enthusiasts

= Running enthusiasts
= Cycding enthusiasts
= Skiing enthusiasts

Thrill seekers
Health & Fitness buffs
Outdoor enthusiasts

Consumer Habits

Nightlife enthusiasts

Fashionistas

Beauty Maven

Home Decor enthusiasts
Technophiles

Political jJunkies

Awid Investors
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Measuring Performance

® Impressions
400,000
200,000
f
April 2013 July 2013 October 2013
Goal Cost per
% New Visits ~ Bounce Rate . Goal
Campaign Impressions Clicks CTR cPC Cost Completions @ cion
11,230,099 46,501 041% $0.95 $44 16963 67.52% 56.70% 1,256 @ $35.17
% of Total: 100.00% % of Total: Site Avg: Site Avg: % of Total: 100.00% Site Avg: Site Avg: % of Total: % of Total:
(11,230,000) 100.00% 0.41% $0.85 (544.160.63) 67.44% 56.70% 100.00% 100.00%
(48.501) (0.00%) (0.00%) (0.11%) (0.00%) (1.256) ($35.17)
1. " Remarketing 8,636,679 13,968 0.16% $0.52 $7,305.17 10.27% 64.96% 118 $61.91
2. | i—— 1,309,892 16,275 1.24% $1.38 $2242573 76.25% 57.63% 189 $118.65
3. "L - Australia 291,767 2,372 0.81% $0.91 $2,148.69 78.14% 56.75% 25 $85.95
4. - UK 253,757 3,020 1.19% $0.84 $2,549.53 78.18% 60.27% 24 $106.23
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Measuring Performance

+ Ad group Edit v

™ Ad group

.
Remarketing

. Engine
Dynamometers

. Chassis
Dynamometers

@ Data Acquisition
& Control
Systems

e Towing
Dynamometers

@ Hydraulic Test
Benches
Test Cell Design

TopFoorlechnologies

Details =

Status
2

Eligible
Eligible
Eligible

Eligible

Eligible
Eligible

Eligible

Bid strategy

Default
Max.
CPC 7

$0.49

$0.49

$0.49

$0.49

$0.49

$0.49

$0.49

Display

Network

Max. CPC
B

auto
auto
auto

auto

auto
auto

auto

Automate «
Clicks Impr. 7
7

11,969 7,343,386
1.119 811,164
602 339,204

188 93,241
89 48,746
1 636
0 302

CTR
?

0.16%
0.14%
0.18%

0.20%

0.18%
0.16%

0.00%

Avg. ¥ Cost/?!

e
$0.53 $6,296.36
$0.561  $575.03
$0.50  $302.25
$0.50 $94 48
$0.41 $36.73
$0.32 $0.32
$0.00 $0.00

Avg.
Pos.

12

12

12

12

12

12

13

Conv. Cost/
(1-per- conv.
click)  (1-per-
? click)

=

125  $50.33
16 $35.83

4  $75.56

1 $9448

0 $0.00

0 $0.00

0 $0.00

Conv.
rate

(1-per-
click)
=

1.05%
1.44%
0.66%

0.53%

0.00%
0.00%

0.00%

View-through Est.
conv. 7 total
conv.
?
141 237
28 28
0 6
0 2
0 0
0 0
0 0
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Conversion Attribution

A simplified typical conversion path

ke nsumer
Consumer t%obrsaund'i 90es
sees a i i
e website via

rtaem
m=Em

Google, leaves

r
Consumer .
served an ad
for the brand on
the GDN ==

Consumer does
research using
- Bing and ends up
blng converting
through a search
ad (value = $100)

Consumer views

an ad for the

brand on a right ’
media property,

clicks to site, =

and leaves

" Consumer
does some
. research on
™ Google
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Conversion Attribution

Last-click-only
The last click gets the entire credit for the conversion

Path to conversion:

Televisionad Search ad Display ad Display ad Search ad Display ad Conversion
impression  click-through  impression  click-through impression  click-through

Attribution:

100%

0% 0% 0% 0% 0% - ﬁ
— — I — I
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Display Network Tips
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Tips - Getting Started - Remarketing

1. Insert a few lines of code on website

» Before you can start creating different lists for each of your customer
segment, you'll need to paste the Remarketing Tag (small snippet of
code) in all pages of your website

Thank you
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Tips - Getting Started - Remarketing

1A. Auto-generate remarketing tag in AdWords

1. Click on “Shared Library”

T el o ety S ok Cevorve D 62146 3400000400

Google Adwords
Hore G

Mreage Oppornsrtins Tocks sad Arahyui - Badng - My sccoent
o  Alcnine campaigns e
Avg L2
AB i campaigre T A Acs dnacorowd (3 Vew
0 Compuir 8!
o Company 0 T moreese etc by 2000 100 PERGE e Laywinds View
& Cutne_s
e
- e N Compagn  Mpops  Semage ASh  Nepsoris  ADsoemos Dwermons  Oupmy Woson .
. ..-: o o Now, ot your Dagpley Network barpeting and exciusons are n one place. Send Meodback Loam rmose | Go back % 1 okd versen (irtied ime only)

H
L
]

i
s B
i B
. Al
e
i

e - -
N -—
Adested ndes R
T
Ladele
Prens e CWBA  Cavoegn - ° 00N BN® BN BX s L L b ° ® »x Ly s 9
Ded -
AR video campaigns b
Al
Sccow e CWBA  Cavosgn - ° 0 000N 3% N0 VX 2 S ooes 0 ° 0o Ll L L
Ao e ver
Hep Cov o
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Tips - Getting Started - Remarketing

1A. Auto-generate remarketing tag in AdWords

Click “Set up remarketing” and then copy the tag from the grey box

First Time
Remarketer

Hera's how it works:
£) Aad a snippet of code (caliod a 1ag) 1o your websne of mobie app:

£} Déefing remsarketing Bats based 0n web pages that peophe wsiled, such as speciic
procuct pages, of a purchase confumabon page

©) Craate a remarksting CAmagN and 1asget it 10 your semarkeang ksts

Leam more about remarketng

1t you want 10 find & [k 1o TS 1ag iater, you can §o 10 the Audiences page

Chok below 10 ged the remarketng tag that you Can thes sdd 10 your sie

ADG IS CO08 10 your web pages, just before the </DOdY> 139 INSerion guide

<t R ¢ 3350C a1 ed wen personally wentfable niarmaton or placed on pages reidte
5 W On 2dAng this 129 and more ndoimation on the abow reQuiremants, read

setup “arkAtirgistup >
n »s
v

' " ) )
> bl i J
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Tips - Getting Started - Remarketing

Choose target remarketing lists for campaigns

1. Go to the “Display” tab and select “Interests & Remarketing” button

m)sk A e Kt e S B Daone 0 WA GO S
ACYIorgs

e £ ] o
—ns o ANonine campoiprs -
2 e 1, N2
Desgiue " Compoges  Migwan  Gemen A Nerwes  Arssmanss  Beesass D Sewes
» Compay o
L L Mow ot your Daptey Pce. Sent Fondtach | Laem more | Go DEck 10 e 34 semon Wrvied e vy
® e
L
4o [+ o o e [T —
@ e ¢ v - — Caa——
- o —— —— = Vo - - =
— g Cram anry
AT Cnnmmgpope .
BT Gt
L=
- BT G .
e
® tecmren
St
" ] Compys M . - W P Db e o Ay 9 Ay Cow Dt U
- . M o - S oy — " "
s BT N ) (T e
e e s e T . o [ e
Cenw Rt s ey ——t =N =
o e e e e - o - C
To o [T " - e
Totw - Baghey erunt (L] e LU
Bl
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Tips — Optimization

Ten levers to “pull” in optimizing campaigns

Inspect and alter all
these according to
performance on the
metrics that matter to you =5
(conversions,
impressions, clicks, cost,
etc.)

—

TopFoorlechnologies

8.

9.

Daily Budget
Creative
Placements

Bids

Position/Ad Rank
Keywords
Delivery Schedule

Exclusions

10. Landing Page

. Campaign/Ad Group Structure
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On The Horizon
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On The Horizon

/

Compare cred
www.google.co.uj
0% balance trans
<) borcloyeord

!v“

e A
S

GOugle

o o
Google

13" Laptop
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[Remarketing Lists for
| Search Ads

Remarketing lists for search ads provides yet another

opportunity to optimize your search campaigns by letting
you tailor your keyword bids and ad text for your highest
value prospects — people who have visited your website

in the past — when they're searching for what you sell.
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